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Working with The Media  
Series 

 
Session I - Getting Your Message Across  

 
This session is aimed at anyone who speaks publicly on behalf 
of their organization – leaders, official spokespeople, subject 
matter experts. Speaking to the media doesn’t have to be 
difficult or complicated. Reporters always know who has had 
training from a spin doctor – and they aren’t likely to seek 
them out for comment.  
 
This session will guide you, with practice and feedback, to 
speaking simply and authentically to get your message 
across, whether it’s at a news conference, in a scrum or 
during an in-depth interview. 

    
Session II - Getting Your Story Told 
 
If you are a communications staff person or press liaison, this 
session is for you. It builds on Session I and will take you 
through how newsrooms work & decisions are made about 
what to cover. It will explore how to build relationships with 
people who work in the media, using a problem-solving 
approach to meeting their needs and yours. 
 

 

Learn from two seasoned professionals with decades of 
combined journalism & labour experience between them. 

 
DAN OLDFIELD is a former print and broadcast journalist, 

covering politics for the bulk of his journalism career before 
shifting to full time union staff. He writes a regular opinion 

column for Thunder Bay’s Chronicle-Journal newspaper. 
 

BARBARA SAXBERG was a multi-award winning broadcast news 
& current affairs journalist & documentary maker before 

turning her creative & critical thinking skills to adult learning. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 

The Media Effectiveness Series was 
developed to assist organizations get 

their stories told. With so many 
important stories competing for 

coverage, the job of the news media is to 
decide which ones to cover and who to 

interview. 
 

In a shrinking mainstream “mediaverse” 
with fewer professional journalists 

struggling to tell accurate and balanced 
stories, you need a new approach to 
capturing the attention of legitimate 

news media. 
 

Honesty and authenticity combined with 
simple tools and skills will go a long way 

to building respectful working 
relationships with the media, and getting 
coverage of the stories you need people 

to know about. 
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